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TYPICAL HALF-HOUR OF NEWS 
 
If all of the coverage analyzed were condensed into a single half-hour of news, what would 
it look like? 
 
A composite half-hour of LA local TV news contains 8:25 of ads; 2:10 of teasers (“stay with us – 
there’s a story you won’t want to miss”); 3:36 of sports and weather; and 15:44 for everything 
else.  So besides sports and weather, only about half of a half-hour of news is news. 
 
How much of that 15:44 is about events that happened in the Los Angeles media market? 
 
Local news takes up 8:17; non-local news gets 7:27. 
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LEAD STORIES 
 
What kind of stories led the news at the top of the half-hour?   
 
The most common topic by far was crime.  One out of three broadcasts led with it.  Nearly half 
of those were about murder, robbery, assault, kidnapping, property crime, traffic crime and other 
common crime.  A fourth of the crime leads were about celebrity crime.  And nearly a fourth of 
the crime leads were about crimes that didn’t take place in the Los Angeles media market. 
 
When the broadcasts didn’t begin with crime, what did lead the news? 
 
Nearly two out of 10 broadcasts led with sports/weather or traffic.  One out of 10 led with a story 
about the Los Angeles area wildfires, which occurred during the sample period.   
 
How often did stories about Los Angeles-area government lead the news? 
 
Two-and-a-half percent of the time.  One out of a hundred leads was about the unfolding budget 
crisis. 
 
Did other stories about Los Angeles local issues lead the news? 
 
Yes, stories focused not on government, but on people dealing with local issues, led the news, 
but only about 6 times out of 100.  In addition, stories about water main breaks led the news 5% 
of the time. 
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TOPICS OF FIRST LEAD STORY - ALL 8 LA TV NEWS STATIONS

One out of three lead 
stories is about crime

TOPIC OF LEAD STORY
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Where Stories Occur
In LA Media Market

Outside LA Media Market

Note: Lead story topics less frequent than 1% are omitted, accounting for a total of 4.0%. Numbers do not add to 100% because of rounding.   
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